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Vancouver = secondary market

No locally produced, locally focused
content for our local community

Consumers for larger, neighboring,
Portland, market

Not creators and consumers of our own
local art, culture, narratives, news
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Why is this \\

problem?
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Government = GUTVY
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80,000x2.7=184,000



}" Social media
is the thing!

Nobody cares
about these!
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Watching out for you
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Vancouver Community Access Television




Locally produced, non-
commercial cable
television programming







Partners




Partners

the
CMDG




Partners

 Producing and editing video

- Producing and editing digital cinema

- Producing and hroadcasting television programming
 Recording and editing sound

« Wiriting for television, digital film, and other visual forms

* fAssessing public access television and other media platforms for
locally produced and focused communication

* Preparing locally focused communications for muitiple platforms,
television, radio, print, and social media, for example

 Acquiring computer literacy
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Three initial, primary
supporting partners

Initial $50K/year
investment




Engaged municipalities
support public access

Many more across country




With City commitment,
WSUV will match

Preliminary support will
encourage other partners
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News & weather
Talk shows
Performances
Education
Civic discussion
PSAS
snorts
Community Events

VGAM: media for, hy, and ahout us
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Opposing
viewpoints?







